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ABSTRAK 

Khaerunnisa. NIM 18050101079. "Pengaruh experiental marketing 

dan edukasi konsumen terhadap keputusan pembelian pada apotek 

Afdal. Melalui pembimbing Wahyuddin Maguni dan Adzil Arsyi 

Sabana 

 

Penelitian ini bertujuan untuk mengetahui seberapa besar pengaruh 

variabel experiental marketing dan edukasi konsumen terhadap 

keputusan pembelian pada apotek Afdal. Penelitian ini menggunakan 

metode kuantitatif. Dengan populasi sebanyak 1040 orang. Jumlah 

sampel ditentukan dengan rumus Isaac dan michel diperoleh 64 

responden. Dengan metode uji analisis regresi linear berganda. 

Berdasarkan hasil penelitian yang dilakukan diketahui bahwa 

experiential marketing berpengaruh positif dan signifikan terhadap 

keputusan pembelian pada apotek Afdal. Hal ini terlihat dari nilai sig. 

Nilai signifikan antara experiential marketing (X1) dengan keputusan 

pembeli (Y) adalah 0.018 < 0.05, yang berarti terdapat pengaruh yang 

signifikan antara variabel experiential marketing dengan variabel 

keputusan pembelian. 

Selanjutnya, hubungan antara edukasi konsumen (X2) dengan 

keputusan pembelian (Y) memiliki nilai signifikan sebesar 0,000 < 0.05 

pada uji t, yang berarti terdapat korelasi yang signifikan antara variabel 

edukasi konsumen dengan variabel keputusan pembelian pada apotek 

Afdal. 

Selanjutnya secara simultan variabel experiential marketing (X1) dan 

edukasi konsumen (X2) berpengaruh secara signifikan dilihat dari uji f 

dengan nilai sig. 0.000 < 0.05. 

Kata kunci : Experiential marketing, edukasi konsumen dan keputusan 

pembelian
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ABSTRACT 

Khaerunnisa. NIM 18050101079.”the effect experiential marketing 

and consumer education on purchasing decision at Apotek Afdal. 

Through the advisor, Wahyudin Maguni and  Adzil Arsyi Sabana 

 

This study aims to determine how much influence the experiential 

marketing and consumer education variables have on purchasing 

decisions at Afdal pharmacies. This research uses quantitative 

methods. With a population of 1040 people. The number of samples is 

determined by the formula Isaac and Michel obtained 64 respondents. 

With multiple linear regression analysis test method. 

Based on the results of research conducted, it is known that 

experiential marketing has a positive and significant effect on 

purchasing decisions at Afdal pharmacies. This can be seen from the 

value of sig. The significant value between experiential marketing (X1) 

and buyer's decision (Y) is 0.018 < 0.05, which means that there is a 

significant influence between the experiential marketing variable and 

the purchasing decision variable. 

Furthermore, the relationship between consumer education (X2) and 

purchasing decisions (Y) has a significant value of 0.000 < 0.05 on the 

t test, which means that there is a significant correlation between the 

consumer education variable and the purchasing decision variable at 

the Afdal pharmacy. 

Then, simultaneously, experiential marketing (X1) and consumer 

education (X2) variables have a significant effect, seen from the f test 

with sig value. 0.000 < 0.05. 

Keywords: Experiential marketing, consumer education and 

purchasing decisions 



xi | D A F T A R  I S I  

 

 

DAFTAR ISI 

HALAMAN SAMPUL ................................................................. i 

HALAMAN PENGESAHAN ...................................................... ii 

LEMBAR PERSETUJUAN PEMBIMBING ............................iii 

PERNYATAAN ORISINALITAS ............................................. iv 

PERNYATAAN PERSETUJUAN PUBLIKASI SKRIPSI TUGAS 

AKHIR UNTUK KEPENTINGAN AKADEMIS ...................... v 

KATA PENGANTAR ................................................................ vi 

ABSTRAK .................................................................................. ix 

ABSTRACT .................................................................................. x 

DAFTAR ISI ............................................................................... xi 

BAB I  PENDAHULUAN ............................................................ 1 

1.1. Latar Belakang Masalah ............................................................... 1 

1.2. Batasan Masalah .......................................................................... 8 

1.3. Rumusan Masalah ........................................................................ 8 

1.4. Tujuan Penelitian ......................................................................... 8 

1.5. Manfaat Penelitian ....................................................................... 9 

1.6. Definisi Operasional ...................................................................10 

BAB II TINJAUAN PUSTAKA ................................................ 13 

2.1. Penelitian Terdahulu Yang Relevan.............................................13 

2.2. Landasan Teori ...........................................................................23 

2.2.1 Teori Experiental Marketing.......................................23 

2.2.2 Teori Edukasi Konsumen ...........................................35 

2.2.3 Teori Keputusan Pembelian........................................42 

2.3. Grand Teori ................................................................................50 

2.4. Kerangka Pikir ............................................................................55 



D A F T A R  I S I  | xii 

 

 

2.5. Hipotesis Penelitian ....................................................................57 

BAB III METODOLOGI PENELITIAN ................................. 60 

3.1. Jenis Penilitian ............................................................................60 

3.2. Waktu dan Tempat Penelitian ......................................................60 

3.3. Populasi dan Sampel ...................................................................61 

3.4. Data dan Sumber Data ................................................................64 

3.5. Variabel penelitian ......................................................................65 

3.6. Desain Penelitian ........................................................................66 

3.7. Teknik Pengumpulan Data ..........................................................69 

3.8. Instrumen Penelitian ...................................................................70 

3.9. Teknik analisis data .....................................................................71 

BAB IV HASIL DAN PEMBAHASAN .................................... 79 

4.1.  Gambaran umum lokasi penelitian .................................................79 

4.2. Perkembangan Apotek Afdal ..........................................................81 

1.3. Hasil Penelitian ...........................................................................82 

4.4.    Deskripsi variabel penelitian........................................................85 

4.5.  Analisis data ............................................................................. 121 

BAB V PENUTUP ................................................................... 149 

5.1. Kesimpulan .................................................................................. 149 

5.2. Saran............................................................................................ 150 

DAFTAR PUSTAKA .............................................................. 152 

1. KUESIONER PENELITIAN ...................................... 158 

2. IDENTITAS RESPONDEN ......................................... 160 

3. VARIABEL PENELITIAN ......................................... 161 

4. GAMBARAN PENYEBARAN KUESIONER ................ 190 

 


